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THE GLOBAL TOURISM MARKET

The United Nations World Tourism Organization (UNWTO) claims that international tourism is the key to development, prosperity and well-being.  Though UNWTO supports this declaration by firm data, we do not need much convincing considering the growing number of destinations being opened up for tourism in many countries across the globe.

The UNWTO data (www.unwto.org/facts) showed an overall export income generated by inbound tourism, including passenger transport, exceeding US$1 Trillion in 2010 – or close to US$3 Billion per day. As much as 30% of the world’s exports of commercial services and 6% of overall exports of goods and services are attributed to tourism export accounts. UNWTO also ranked tourism fourth in global export category after fuels, chemicals and automotive.

Per UNWTO, the Asia-Pacific was the first to recover after the global financial crisis, with its international tourist arrivals reaching a historic high of 204 Million in 2010, some 24 Million more than in 2009. The region’s 13% growth in 2010 was double the world average and, following a modest 2% decline in 2009, confirms Asia as the world’s strongest growing region for the past two years. Most destinations posted double-digit growth, boosted by the strong development of local economies in the region. Receipts grew, accordingly, by 13% in real terms to US$249 Billion.  Arrivals in Southeast Asia, the only sub-region to show positive results in 2009, were up by 12%.
The multiplier effect of tourism is seen in the number of enterprises and jobs created, in infrastructure development and the export revenue earnings. It is no wonder therefore that tourism is one of the largest, if not the largest, industries in the world; primarily because it provides not only economic but also social, cultural and environmental benefits to a country.

THE TOURISM OUTLOOK
UNWTO’s Tourism 2020 Vision projects that international arrivals are expected to reach nearly 1.6 Billion by the year 2020. East Asia and the Pacific, South Asia, the Middle East and Africa are forecast to grow at over 5% per year, compared to the world average of 4.1%. More mature regions, like Europe and the Americas, are anticipated to show lower-than-average growth rates. Europe will maintain the highest share of world arrivals, although this share will decline from 60% in 1995 to 46% in 2020.

If the 2010 record of 940 Million arrivals translated to US$1 Trillion revenues, think about how much that would be in 2020 when the arrivals are projected to reach nearly 1.6 Billion. Let us also think about how much growing our tourism market would mean to our country’s economic development. 
THE PHILIPPINES: WHERE WE ARE
The Philippines’ share in the US$ 249 Billion receipts of the Asia-Pacific region in 2010 was US$2.78 Billion or 1.1% of the total. Our 3.5 million arrivals in 2010 represented a market share of 1.7% for the same group. Given the billions of dollars in tourism money, there is a lot of opportunities available for the Philippines to increase its market share. 
Both the private and the public sectors must work hard to ensure that we can actively compete in the global tourism market and be closer in numbers to what our Asean neighbors already achieved. We must all rise to the challenge of putting our country first.
To fulfill the promise of economic development through tourism, there must be a keener appreciation of the needs and wants of our identified tourism markets from which will emanate a concrete, targeted, cohesive and innovative marketing strategy.
ENGAGEMENT OF THE PRIVATE TOURISM SECTOR
The tourism industry is predominantly private sector and in the fulfillment of the tourism promise of receipts and job creation, the business environment must be conducive to engaging and promoting the players to invest more, market more, compete more and work more for the Philippine tourism objectives.

The Republic Act 9593, otherwise known as Tourism Act of 2009, institutionalized the role of private sector in tourism building. It created the TOURISM CONGRESS, to serve as the private sector consultative body in the development, implementation and coordination of Philippine tourism policies.  The boards of DOT-attached agencies, such as the Tourism Promotion Board, the Tourism Infrastructure and Enterprise Zone Authority and the Duty Free Philippines, have private sector representatives nominated by the TOURISM CONGRESS in equal number with those of the public sector representatives. The law also ensured that the private sector as represented by the TOURISM CONGRESS is a member of the Tourism Coordinating Council. 

In short, the Tourism Act of 2009 is a landmark piece of legislation because it virtually allowed the private sector to partner with the government in moving the tourism agenda forward. This huge potential to harness the private sector through the TOURISM CONGRESS is an opportunity that the government should not miss.
Both the MANAGEMENT ASSOCIATION OF THE PHILIPPINES (MAP) and the TOURISM CONGRESS are confident that by drawing on the market adeptness and business agility of the private sector, we can overcome the challenges of a competitive global tourism market, increase our numbers and make the Philippines one of the top destinations in this side of the world.

The government must give this landmark Tourism Act a chance to work by enabling the private sector to do what it does best – do business. 

DEVELOPMENT OF A CULTURE OF TOURISM
To make tourism really work for the country, a pervasive culture of tourism should be developed and this can be helped along by open and frank discussion of tourism issues and bring these into the consciousness and awareness of the citizens who are the ultimate beneficiaries.
The MAP, as part of its endeavor to assist in the promotion of an enhanced business environment, has partnered with the TOURISM CONGRESS in holding discussion fora on “MAKING TOURISM REALLY WORK” to rev up Philippine Tourism, the engine of economic growth.

This series of discussion fora aim to provide a venue where tourism stakeholders can get together and tackle issues that can:
· Provide inputs to policy decisions and enhance the country’s tourism initiatives 

· Promote awareness of current issues and emerging trends in tourism and how the Philippines can take advantage of these opportunities

· Boost the competitiveness of the Philippines in the global tourism market

· Give the various sectors in tourism a venue for dialogue to thresh out concerns that hinder the implementation of tourism programs.
The discussion fora will be held monthly but more fora can be initiated depending on the need or current issues. The scheduled topics for the next four months - - -  August to November2011 - - - will be:
MOVING TOURISM FORWARD
1. The Philippine Tourism in Retrospect: The Benefit of Hindsight  -  with former Tourism Secretaries Raffy Alunan, Vince Carlos, Ace Durano, Mina Gabor, Peter Garrucho, Tony Gonzalez, Dick Gordon and Narz Lim as panelists
2. The National Tourism Development Plan and Philippine Competitiveness -  with DOT Secretary Alberto A. Lim
3. Market Analysis: Which markets and what should we do more of … and less of?  -  Ms. Anita Mendiratta of CNN/ CACHET Consulting (South Africa)
4. The Importance of a National Brand in Making Tourism Really Work  - Ms. Julie Lingan who did the “Malaysia Truly Asia” brand
5. Team Philippines and MAPping a Culture of Tourism
ISSUES AND CHALLENGES
6. Identifying and Solving Tourism’s Issues and Challenges
7. WHERE IS THE MONEY?: Sourcing the Funds to Make Tourism Really Work
8. Public-Private Partnerships in Tourism: How can we Make them Work?
9. Travel Advisories: What can the Tourism Industry do about them?
10. Sustainable Tourism Development: Taking Care of Heritage Sites and Eco-Tourism Destinations 
11. The Role of Media in Making Tourism Really Work
12. Making our Airports More Competitive
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